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Americans are redefining what refirement means in redl
tfime—through the everyday choices they make with their
money. It's no longer one distant finish line. It's something
pbeing shaped right now, one decision at a fime.

Retirement today is a living vision, formed by how we
think about work, time, health, and family—and the life
we want those choices to support. When people
understand their money in the context of the future
they’re building, today’s decisions start to feel clearer,
more infentional, and more possible.



Americans want
a New Kind of
Retirement




More Americans now want a

A growing number of Americans don’t see retirement as a hand-me-

diﬁereni version Of reﬁ remen,l, down model—they see it as something to reimagine on their own terms.

Think about what a typical retirement looked like for past generations.
Would you be happy if your retirement looked like that or do you want something different?

% Different, by Demographics

Total | ] 45%
Want something that looks different 4594
2024 37%
Men | | 44%
Would be happy with typical retirement of past generations 39% Women | l 6%
Assets <$100K | | 36%
Assets $100K-3499K | 43%
Not sure 16% Assets 5500K-5999K _ . 57%
Millionaires ($1M+) | | 56%

Multi-Millionaires ($2M+) | | 56%

Total: n=2,000



Many o | (=] Seeking an adven'l'u (o] VES More Americans envision a retirement that feels more active, adventurous,

and true to who they are. It's not about following an old model—it’s about

dnd CIC'l'ive re'l'iremen'l'_ building a future that fits their life.

In what ways would you want your retirement to look different from that of past generations?
Please select all that apply.

Something more adventurous

Something more active/athletic

To be more ambitious about pursuing passion projects

Something more affordable

To embrace a more minimalist lifestyle (fewer material possessions)
To embrace a more technology-based/digital lifestyle

To downsize to a smaller home or embrace alternative housing options
To be more nomadic/less tied to one location

To prioritize environmental sustainability/eco-friendly practices

To more actively work toward social change/embrace social activism

To work more or pursue a second career _ 14%

w2025

Among those who want a retirement that looks different: n=958



Only 1 40/9 Seeé 'I'heir ViSiQn of There’s no shortage of images and references to retirement in

pop culture. Interestingly, there's even more of a mismatch

reﬁremeni in pOp CU“'ure_ among older Americans.

Think about how popular culture typically portrays what retirement in America looks like.
How well do these depictions reflect your own vision for retirement?

% Very Well, by Demographics

Very well: close match to my vision 14% Total B 14%

I - r. 1

Somewhat well: similar but there are key

differences Women [l 11%
Not too well: my vision is largel
Y . Eety 19% Considers self wealthy | 28%
different —
Not wealthy [ 12%
Not at all well: my vision is completely
different Employed FT [ 17%
Retired [ 9%
Not sure 13%
30-39 | | 21%
40-49 I 15%
50-59 [ 14%
60-69 [ 10%

70+ ’ g9

Total: n=2,000



Money Stress Is
undercuriing
Their Vision




MOre 'I'han half Of America ns are Stress hits hardest for younger Americans. The economy and money are

the biggest reason why. For most people who feel overwhelmed, it's not

Siressed; mOney issues drive 'I'his_ abstract worry—it’s their finances.

How would you describe your level of What are your biggest sources of stress right now?
stress over the last six months? Please select all that apply.
Very stressed 17% Your personal finances _ 41%
Politics/the political climate _ 36%
Somewhat stressed 31% Health/medical Isues (For you “m"';:ﬁ'z::r‘; _ 33%
A little stressed 32% Your children or challenges related. to
parenting
Family (other than your sig nifi-u:ant;'?::;ﬁ; 17%
m 2025
Not at all stressed 219, Your spouse/partner, a significant other, or 16%

dating/relationships

Total: n=2,000
Any stress over the last six months: n=1,576; Note: "Other™ and "None of the above” not shown



3 in 4 Americans are concerned Concern about the possibility of Social Security benefit cuts is fairly

universal across age, gender, and financial assets.

about Social Security.

How concerned are you the possibility of Social Security benefits being reduced/cut back?

% Concerned, by Demographics

Total T4%

Works with Advisor 75%

Doesn't work with Advisor 73%

m Very concerned

Somewhat concerned

Assets <5100K

m Not too concerned

Assets S100K-5499K 73%

Concerned

M Mot at all concerned

Assets S500K-5999K 16%

Assets (S1M+)

Assets (S2M+)

Among those not retired: n=1,353



Inﬂa‘l'ion fears drive many -I-o rush For many people, inflation has turned everyday decisions into urgent

ones. Younger Americans, in parficular, are feeling pushed to buy now

info big purChqses_ rather than wait.

Have you ever made a big purchase sooner than planned because you were worried
inflation would drive up prices in the near future?

% Yes, by Demographics

Total | 38%
Employed FT | | 46%
m Yes, multiple times _ B . More than 2X
Retired 21%
: | as likely as
Yes, but only once older
Americans
m No, this has never happened to me 3039 | \J
Mot sure 40-49 | i 50%
50-59 32%
60-69 | Y 27%

70+ | 20%

Total: n=2,000



Groceries are far and away the But, inflation isn’t just about what's in the grocery cart—it’s

biggesi inﬂdﬁOn pCIin pOin'I'- also about the bigger weight of housing and childcare.

When you notice higher prices due to inflation, which of the following tends to bother you the most?

Select only one.
Groceres S0% % Groceries by Age
Utility bills | 14% )
Total 50%
Housing (rent or home prices) | | 10% ) B
Gas | 6%
Dining out/entertainment 5% 30-39 | 40%
Travel (airline tickets, hotels) 4% 4049 51%
Clothing [ 2%
) 50-59 54%
Childcare 294 " | .:
60-69 54%

Something else : 204

Mone of the above 6% 70+ _. 53%

Total: n=2,000



Trade-offs are
personal bur money
IS Still a roadblock




MOney |S Seen CIS CI blgger Americans are more likely to feel held back by money than by fime

when it comes to life outside of work. The higher the assets, the fewer the

roadblock than fime roadblocks—but the divide is unmistakable.

Which of these is your biggest roadblock to being able to do what you want to do outside of work?
Pick only one.

Results by Demographics

Tatal

Works with Advisor
Doesn't work with Advisor

® Don’t have enough money
30-39
® Don’t have enough time 40-49
50-59
M | have no roadblocks 60-69
J0+

Assets <S100K

Assets S100K-5499K
Assets 5500K-5999K 33% 20% 47%
Assets 1M+

Assets 20+

Total: n=2,000



Nearly half of Americans have made a career choice that favored time
over pay. That priority is especially strong among those under 50 and
among Black and Hispanic Americans.

Yet, 4 in 10 Americans have

furned down money for time

Total: n=2,000

Have you ever faced a career decision where you turned down more money in favor

of having more personal fime?

% Yes, by Demographics

Total | | 2%
% Black L I 52%
E"; m Yes, and it was the right choice Asian /Pl | | 459
Yes, butl regret it now Hispanic i - 51%
Yes, but | don't know if it was the right or white | i 333;
wrong choice (or it's a mix) K Il
mNo
Not sure 3039 | i 53%
1049 | | 52%
50-59 i ! 44%
6069 | | 29%
70+ 27%



MOS'I' pa ren'l's WOUId pqy 'I'o If given the opportunity to travel back in time to spend a day with the

kindergarten version of their children, more than half of parents would

revisit their children’s youth pay o make it happen.

How much would you pay if you could travel back in time and be able to spend a day with the
kindergarten version of your child/children?

About what I'd spend on a dinner at a fancy restaurant (Less than 5200) 12%
About what I'd spend on a nice vacation ($500 to $4,999) 15%
About what I'd spend on a major purchase, like a car (55,000 to $19,999) 7%
I'd pay a significant amount from my retirement savings to do this ($20,000+) H 7% Py
23%
: - o | Ti Significant amo
I'd pay practically anything it cost | 16% o
' ) Pra lly anything
Not applicable 8%

Among those with adult children: n=1,009



Hea"h WinS OU'I' over mcney For many Americans, time and health have become more valuable

than money itself. What matters most now isn’t just how long you

T irqdeOﬁS save—it’'s how well you get to live.

If you had to choose, would you rather...?

Never have to worry about | =Sy Never have to worry about
your health money again
Receive a raise of $20,000* | CEY, Be allowed to work one less day a week and still

receive your same salary

Retire in my 50s but have to be

Work into my 70s but not have to worry about
very frugal** | U

money in retirement

Have 51 million dollars added to your Have 5 healthy years added to your life

retirement account expectancy
Have 51 million dollars added to your g Have 5 healthy years added to your life
What if 10 extra retirement account | et expectancy

years was offered?

Total: n=2,000; *Among those working full-time: n=501; **Among those not retired and under age 60: n=1,013



Study
Methodology
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The 2025 Everyday Money research was conducted for Edelman Financial Engines
by Greenwald Research. Infformation was gathered through an online survey of
2,000 Americans who were at least 30 years old, from October 10 to October 31,
2025. The total sample included an oversample of 1,000 respondents between the
ages of 45-70, with household assets between $500K-$3M, and currently working
with a financial professional or open to doing so.

Data was weighted to correct for the oversample and was also weighted by
household assets, age, gender, race, and education to reflect the broader
national population. If randomly conducted, the survey would have a margin of
error (at the 95% confidence level) of plus or minus 2.2 percentage points. The
study was also blinded, with respondents not aware that the research was
sponsored by Edelman Financial Engines.

References to year-over-year comparison or prior results represent comparison to
the 2024 Everyday Wealth in America study. The 2024 study surveyed 3,008
Americans from June 12 to July 3, 2024.




